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Discovery1
Every brand holds a basic set of beliefs that influence 
everything they do. We investigate and understand the 
purpose, vision, mission and values that a brand holds 
through a set of questionnaires, sent in to the stakeholders 
of the company. We try to humanize the brand to bring out 
its life by giving it a personality, tone and voice. 
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Brand Discovery

Is it a refresh or a whole new brand?

What product(s) or service(s) does your business offer?

Do you have a tag line? is so, what is it?

What is the company’s mission statement?



Color Palette

& Color Balance
After analyzing the brand, we experiment 
with different colors that speak to the brand 
personality envisioned by the stakeholders. 
The color palette and color balance which 
engages the viewer and meets the 
attributes laid by the stakeholders are 
selected for the entire brand experience. 
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2
Teal

Gainsboro Sonic Silver Metalic Rose Gold

Xiketic Maximum Yellow Red

RGB: 0, 128, 128

CMYK: 98, 20, 51, 10

HEX: #008080

RGB: 221, 221, 221

CMYK: 0, 0, 0, 13

HEX: #DDDDDD

RGB: 250, 250, 250

CMYK: 0, 0, 0, 2

HEX: #FAFAFA

RGB: 183, 110, 121

CMYK: 0, 40, 34, 28

HEX: #B76E79

RGB: 20, 20, 31

CMYK: 35, 35, 0, 88

HEX: #14141F

RGB: 233, 180, 76

CMYK: 0, 23, 67, 9

HEX: #E9B44C

COLOR BALANCE



Logo
We conduct research on successful logo 
designs and brainstorm the logo idea by 
narrating a story which identifies the brand 
and its values. We then develop a unique 
design concept which helps the 
stakeholders to visualize the brand identity.


I n s u r a n c e  S o l u t i o n s
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3
OLD LOGO



Moodboard
Moodboard is prepared to display multiple 
design inspirations, preferred fonts, 
iconography inspirations, photo treatments, 
characters and patterns for the 
stakeholders to see and pick from. This 
aligns our designers with the stakeholders’ 
vision of the brand's look and feel. 


SHOP NOW

More info
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Moodboard
Moodboard is prepared to display multiple 
design inspirations, preferred fonts, 
iconography inspirations, photo treatments, 
characters and patterns for the 
stakeholders to see and pick from. This 
aligns our designers with the stakeholders’ 
vision of the brand's look and feel. 
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Stylescape
Based on the inputs we receive from the 
moodboard, we develop a coherent design 
concept, which showcases various aspects 
of the brand’s design elements like fonts, 
iconography, photo treatment, patterns etc. 
This gives the stakeholders a good 
understanding of the proposed look and feel 
of the brand. 
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Brand Guideline
Once the design concept has been finalized 
with the stylescape, we build a rulebook on 
how the brand should be represented to the 
world. We lay out the visual elements and 
examples of what to do and what not to do. 
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Sitemap
We create a hierarchical sketch of the 
product, that shows how the pages are 
prioritized, linked and labeled. It acts as a 
visual guide of each page content and 
navigation. 


Home Page

Who we serve Product & Services About Blog Contact

Retail Insurance 
Agents Broker Shield

Freight Brokers
Freight 

Insurance Fast

Freight Forwarders Forwarder Shield

Customs Brokers
Marine Cargo 

Insurance

Truckers Surety Bonds

Company

Share Holders
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Wireframe
After finalizing the brand strategy, we build 
a structure of the product that defines its 
information architecture, user flow and logic 
without getting distracted by design 
elements and colors. 
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Design
We start bringing all the brand elements and 
colors together, making the brand alive and 
functioning. Each brand assets are properly 
positioned to enhance communication with 
the users. 
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